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 YASHOBHOOMI  
INDIA’S FINEST CONVENTION CENTRE

"Yashobhoomi is rapidly positioning itself as a globally preferred
venue among international organizers. Today, it is emerging not
only as a representative venue of South Asia but also as a
leading venue in Asia. Together with KINTEX and Kinexin
Convention Management — the operator of Yashobhoomi — we
are steadily strengthening our leadership by expanding our global
positioning and widening our market reach. This year alone, we
have secured more than seven new trade shows from Middle
Eastern countries including the UAE. Across multiple industries
such as electric vehicles and public transportation, we are also
bringing in numerous European exhibitions from Belgium,
Germany, France, and Italy. In addition, we host a wide range of
events from South Korea covering art, beauty, and technology
sectors. Major corporate events from global companies in the
Americas — including Amazon and McKinsey — are also being
held here. By attracting trade shows, conventions, and corporate
events from across the world, we are contributing to expanding
India’s overall exhibition industry demand.  In other words, our
strategy is not about competing internally and cannibalizing
existing domestic events. Instead, we are creating entirely new
demand by bringing global events into India."

Ever since its inception, Yashobhoomi in Dwarka New
Delhi has been attracting the world’s biggest expos and
international conventions. TravTour MICE spoke to Phil
(Hyung Phil) Chung, CEO Yashobhoomi Operating
Company (Kinexin Convention Management). Here is
what Phil shared with a smile for our readers. 

www.travtourindiaa.comTravTour MICE

Cover Story
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1. Semicon
2. India Mobile Congress
3. Paperx
4. DIDAC INDIA
5. PLAST INDIA
6. BHARAT MOBILITY
7. BHARAT TEX
8. WORLD MITHAI NAMKEEN EXPO AND CONVENTION
9. MEWA INDIA
10. VIBRANT BUILDCON
11. SATTE
12. INDUS FOOD
13. LIGHT INDIA AND LEED EXPO
14. IMM INDIA
15. CEM 
16. AD:TECH
17. FAFAI
18. TECH HR
19. KOINDEX
20. ART ASIA
21. BEAUTYSUM

www.travtourindiaa.com TravTour MICE

Top 20 big and international tradeshows at
Yashobhoomi

1.  P20 Summit
2.  AICOG – All India Congress of Obstetrics & Gynaecology
3.  APAO – Asia-Pacific Academy of Ophthalmology
4.  APAIE–S Asia-Pacific Association for International 
      Education
5.  WCN – World Congress of Neurology
6.  WOFA – World Forum of Accountants
7. ANCIPS – Annual National Conference of Indian Psychiatric   
    Society
8.  WIC 
9.  Schneider Electric 
10. SIS – Security and Intelligence Services (India) Ltd.
11. Samsung – Global Electronics Company Samsung 
       Electronics
12.  YOSKA 
13. Honda – Japanese Automobile Manufacturer Honda 
       Motor Co., Ltd.
14. HYROX – International Fitness Race Series HYROX
15. ETH Global – Global Web3 Hackathon Platform ETHGlobal
16. RSSDI – Research Society for the Study of Diabetes in 
       India
17. SIU 
18. WHO-ICDRA – World Health Organization – International 
      Conference of Drug Regulatory Authorities World Health  
      Organization
19. Max Amini – International Stand-up Comedian Max Amini
20. Russell Peters – International Stand-up Comedian Russell  
       Peters
21. PAPON – LIVE IN Delhi concert

Top 20 big and international Conventions at
Yashobhoomi
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Nominations are invited for  

Are you a MICE  / Wedding or a Business Hotel ? 

FEB 2026 PUNE

12th  Annual 

NOMINATE NOW : WWW.INDIAMICEAWARDS.CO.IN

Best Business Hotel Best Wedding Hotel Best MICE Hotel

CALL :  +91 99997 39288 FOLLOW US :  @INDIAMICEAWARDS2026

RNI NO : DELENG/2011/38220
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Radisson Gurugram Udyog Vihar

Eros Hotel New Delhi Nehru Place

krizvi@radisson.com

www.radisson.com/gurugram

reservations@eroshotels.co.in eroshotels.co.in

 krizvi@radisson.com
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New Delhi, 9 February 2026:  OA Globe DMC successfully hosted its Delhi DMC Roadshow & ALLDMC Portal Soft Launch
on 9 February 2026 at The Grand New Delhi, bringing together leading international hospitality brands, destination
partners, and India’s travel trade fraternity on one dynamic platform.
Held immediately after OTM Mumbai, the roadshow took place on the first Monday — the first working day for the travel
trade post the exhibition. Despite this, the event witnessed an exceptional footfall, reflecting the strong relationship OA
Globe DMC shares with the Delhi market. The overwhelming participation reinforced that the company is not just
Mumbai-centric — Delhi truly stands as its second home, where agents have consistently extended unwavering support
and partnership. The roadshow served as a focused B2B networking and product showcase forum, enabling travel
professionals to engage directly with global partners while gaining first-hand destination insights and business
opportunities. Participating destinations included Mauritius, Maldives, Sri Lanka, Russia, Philippines, Georgia, Azerbaijan,
Saudi Arabia, Bhutan, and Nepal, reflecting OA Globe DMC’s expanding global footprint and commitment to
strengthening outbound travel collaborations from India.
Renowned hospitality and tourism brands such as Four Seasons, Sunlife Mauritius, JW Marriott Maldives, RIU Hotels &
Resorts, Kuda Villingili, Dusit Thani, Saudi Tourism Authority, and Villa Resorts were part of the showcase. Through
structured meetings, destination briefings, and interactive discussions, partners highlighted emerging travel trends and
the growing demand for experiential and premium travel. A key highlight of the event was the soft launch of the ALLDMC
B2B portal for Delhi agents, offering them an early preview of the next-generation booking platform. The portal is
designed to provide faster access to destinations, structured product information, and seamless communication —
empowering agents with smarter technology and operational ease. The evening witnessed strong participation from
travel agents, tour operators, and industry stakeholders, fostering meaningful conversations, strategic alliances, and
promising new business prospects. The response further cemented Delhi’s position as one of India’s most influential
outbound travel markets. Sharing his thoughts, Rahim Aslam, Founder of OA Globe DMC, highlighted that the Delhi
showcase was strategically planned to build on the strong momentum generated at OTM, ensuring continued
engagement with the travel trade without losing market energy. He emphasized the company’s focus on strengthening its
global DMC network, expanding MICE capabilities, enhancing in-house transportation and guide services, and
positioning each destination office as a one-stop solution for B2B partners.
Vishal Somaiya, Co-Founder of OA Globe DMC, spoke about the success of the roadshow and the power of global
hospitality partnerships. He reiterated that OA Globe DMC’s strength lies in curated experiences, trusted destination
expertise, and a robust worldwide network built for today’s evolving travel market. He also shared updates on the
company’s expansion into South America and the CIS region, along with the appointment of regional leadership to drive
growth across these markets. 

TravTour MICE
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OA Globe DMC Hosts High-Impact Delhi Roadshow & ALLDMC
Portal Soft Launch, Reinforcing Delhi as Its Second Home
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The Pilgrims have to undertake a trek of nearly 12 km
from the base camp at Katra. At the culmination of
their pilgrimage, these pilgrims are blessed with the
Darshans of the Mother Goddess inside the Sanctum
Sanctorum - the Holy Cave. These Darshans (visits) are
in the shape of three natural rock formations called
the Pindies. There are no statues or idols inside the
Cave. Towards the right of the devotee is the Holy
Pindi of Mata Maha Kali in the colour associated with
Her i.e. black. In the centre is the Holy Pindi of Mata
Vaishno Devi with a yellowish-red tinge, the colour
associated with Mata Maha Lakshmi. The Pindi to the
extreme left of the viewer is worshipped as the Holy
Pindi of Mata Maha Saraswati. It has a whitish tinge
when looked at attentively The Holy Cave attracts
millions of devotees every year. This is due to the
unflinching faith of the devotees who throng the
Shrine from all parts of India and abroad. It is also a
matter of experience by almost all those who visit the
Holy Shrine that upon the Call of Mata, a person needs
to just take one step and leave the rest to Her and his
journey gets completed with Her divine blessings.
Simultaneously, it is also believed that unless there is a
call no one can visit the Shrine or have Her blessings,
howsoever high or mighty one may be. Holy Visits are
open round the clock throughout the year.
More than 6,96,913  pilgrims have already visited the
holy shrine this year till the last report came in.

Visiting India in search of peace and spirituality is
nothing new. What is novel and exciting is that never
before has its rejuvenating spirituality been packaged
with such an ease. Ascetics and seers in India renounce
worldly pleasures and live in austere surroundings in
the hills. In this context, Shri Mata Vaishno Devi
Shrine, Jammu is the most sought after pilgrimage
destination for devotees in India and abroad. The
number of visitors of holy shrine of Mata Vaishno Devi
is now exceeding 10 million pThe pilgrimage to the
Holy Shrine of Shri Mata Vaishno Devi Ji is considered
to be one of the holiest pilgrimages of our times.
Popular the world over as the Mother who fulfills
whatever Her children wish for. Shri Mata Vaishno
Devi Ji resides in a Holy Cave located in the folds of
the three peaked mountain named Trikuta
(pronounced as Trikoot). The Holy Cave of the Mother
is situated at an altitude of 5200 ft in Trikuta
mountains.ilgrims annually for this divine meet.

 

TravTour MICEwww.travtourindiaa.com42

The Pilgrims have to undertake a trek of nearly 12 km
from the base camp at Katra. At the culmination of
their pilgrimage, these pilgrims are blessed with the
Darshans of the Mother Goddess inside the Sanctum
Sanctorum - the Holy Cave. These Darshans (visits) are
in the shape of three natural rock formations called
the Pindies. There are no statues or idols inside the
Cave. Towards the right of the devotee is the Holy
Pindi of Mata Maha Kali in the colour associated with
Her i.e. black. In the centre is the Holy Pindi of Mata
Vaishno Devi with a yellowish-red tinge, the colour
associated with Mata Maha Lakshmi. The Pindi to the
extreme left of the viewer is worshipped as the Holy
Pindi of Mata Maha Saraswati. It has a whitish tinge
when looked at attentively The Holy Cave attracts
millions of devotees every year. This is due to the
unflinching faith of the devotees who throng the
Shrine from all parts of India and abroad. It is also a
matter of experience by almost all those who visit the
Holy Shrine that upon the Call of Mata, a person needs
to just take one step and leave the rest to Her and his
journey gets completed with Her divine blessings.
Simultaneously, it is also believed that unless there is a
call no one can visit the Shrine or have Her blessings,
howsoever high or mighty one may be. Holy Visits are
open round the clock throughout the year.
More than 42,09,028 pilgrims have visited the Holy
Shrine till 31  July 2025

st

Visiting India in search of peace and spirituality is
nothing new. What is novel and exciting is that never
before has its rejuvenating spirituality been packaged
with such an ease. Ascetics and seers in India renounce
worldly pleasures and live in austere surroundings in
the hills. In this context, Shri Mata Vaishno Devi
Shrine, Jammu is the most sought after pilgrimage
destination for devotees in India and abroad. The
number of visitors of holy shrine of Mata Vaishno Devi
is now exceeding 10 million pThe pilgrimage to the
Holy Shrine of Shri Mata Vaishno Devi Ji is considered
to be one of the holiest pilgrimages of our times.
Popular the world over as the Mother who fulfills
whatever Her children wish for. Shri Mata Vaishno
Devi Ji resides in a Holy Cave located in the folds of
the three peaked mountain named Trikuta
(pronounced as Trikoot). The Holy Cave of the Mother
is situated at an altitude of 5200 ft in Trikuta
mountains.ilgrims annually for this divine meet.

Destination of the month 

TravTour MICE www.travtourindiaa.com 42

The Pilgrims have to undertake a trek of nearly 12 km
from the base camp at Katra. At the culmination of
their pilgrimage, these pilgrims are blessed with the
Darshans of the Mother Goddess inside the Sanctum
Sanctorum - the Holy Cave. These Darshans (visits) are
in the shape of three natural rock formations called
the Pindies. There are no statues or idols inside the
Cave. Towards the right of the devotee is the Holy
Pindi of Mata Maha Kali in the colour associated with
Her i.e. black. In the centre is the Holy Pindi of Mata
Vaishno Devi with a yellowish-red tinge, the colour
associated with Mata Maha Lakshmi. The Pindi to the
extreme left of the viewer is worshipped as the Holy
Pindi of Mata Maha Saraswati. It has a whitish tinge
when looked at attentively The Holy Cave attracts
millions of devotees every year. This is due to the
unflinching faith of the devotees who throng the
Shrine from all parts of India and abroad. It is also a
matter of experience by almost all those who visit the
Holy Shrine that upon the Call of Mata, a person needs
to just take one step and leave the rest to Her and his
journey gets completed with Her divine blessings.
Simultaneously, it is also believed that unless there is a
call no one can visit the Shrine or have Her blessings,
howsoever high or mighty one may be. Holy Visits are
open round the clock throughout the year.
More than 42,09,028 pilgrims have visited the Holy
Shrine till 31 July 2025 st

Visiting India in search of peace and spirituality is
nothing new. What is novel and exciting is that never
before has its rejuvenating spirituality been packaged
with such an ease. Ascetics and seers in India renounce
worldly pleasures and live in austere surroundings in
the hills. In this context, Shri Mata Vaishno Devi
Shrine, Jammu is the most sought after pilgrimage
destination for devotees in India and abroad. The
number of visitors of holy shrine of Mata Vaishno Devi
is now exceeding 10 million pThe pilgrimage to the
Holy Shrine of Shri Mata Vaishno Devi Ji is considered
to be one of the holiest pilgrimages of our times.
Popular the world over as the Mother who fulfills
whatever Her children wish for. Shri Mata Vaishno
Devi Ji resides in a Holy Cave located in the folds of
the three peaked mountain named Trikuta
(pronounced as Trikoot). The Holy Cave of the Mother
is situated at an altitude of 5200 ft in Trikuta
mountains.ilgrims annually for this divine meet.

Destination of the month 

TravTour MICE www.travtourindiaa.com 42

The Pilgrims have to undertake a trek of nearly 12 km
from the base camp at Katra. At the culmination of
their pilgrimage, these pilgrims are blessed with the
Darshans of the Mother Goddess inside the Sanctum
Sanctorum - the Holy Cave. These Darshans (visits) are
in the shape of three natural rock formations called
the Pindies. There are no statues or idols inside the
Cave. Towards the right of the devotee is the Holy
Pindi of Mata Maha Kali in the colour associated with
Her i.e. black. In the centre is the Holy Pindi of Mata
Vaishno Devi with a yellowish-red tinge, the colour
associated with Mata Maha Lakshmi. The Pindi to the
extreme left of the viewer is worshipped as the Holy
Pindi of Mata Maha Saraswati. It has a whitish tinge
when looked at attentively The Holy Cave attracts
millions of devotees every year. This is due to the
unflinching faith of the devotees who throng the
Shrine from all parts of India and abroad. It is also a
matter of experience by almost all those who visit the
Holy Shrine that upon the Call of Mata, a person needs
to just take one step and leave the rest to Her and his
journey gets completed with Her divine blessings.
Simultaneously, it is also believed that unless there is a
call no one can visit the Shrine or have Her blessings,
howsoever high or mighty one may be. Holy Visits are
open round the clock throughout the year.
More than 42,09,028 pilgrims have visited the Holy
Shrine till 31 July 2025

st

Visiting India in search of peace and spirituality is
nothing new. What is novel and exciting is that never
before has its rejuvenating spirituality been packaged
with such an ease. Ascetics and seers in India renounce
worldly pleasures and live in austere surroundings in
the hills. In this context, Shri Mata Vaishno Devi
Shrine, Jammu is the most sought after pilgrimage
destination for devotees in India and abroad. The
number of visitors of holy shrine of Mata Vaishno Devi
is now exceeding 10 million pThe pilgrimage to the
Holy Shrine of Shri Mata Vaishno Devi Ji is considered
to be one of the holiest pilgrimages of our times.
Popular the world over as the Mother who fulfills
whatever Her children wish for. Shri Mata Vaishno
Devi Ji resides in a Holy Cave located in the folds of
the three peaked mountain named Trikuta
(pronounced as Trikoot). The Holy Cave of the Mother
is situated at an altitude of 5200 ft in Trikuta
mountains.ilgrims annually for this divine meet.

Destination of the month 



Q. Please elaborate your journey as a hotelier ?

My father started Lavender Premier—formerly Comfort INN
Insys—in 2017 as a boutique hotel. Over the years, we learnt
the trade hands-on, and two things became clear: there's
growing demand for quality business hotels, and a
significant supply deficit in the branded segment serving
corporate travellers. That gap became our opportunity. What
began as a single property has evolved into a focused
hospitality platform built around consistency, technology,
and the modern business traveller's needs. We're now
building a brand across three segments—we already have
hotels in the premium hotel segment and boutique business
segment, but we also have luxury vacation experiences in
scenic locations in the pipeline.

Q. What are the USP’s of Lavender Hotels for which FIT’s
and Corporate travellers should prefer it over other hotels
in city ?

What sets Lavender Hotels apart is that we've designed our
rooms to feel premium—with consistent, standardised
quality and all the facilities a modern traveller actually needs.
Both FIT and corporate guests know exactly what to expect
when they stay with us. We're strategically located in key
MICE hubs with excellent connectivity to public transport,
making us highly convenient for business travellers, event
attendees, and short work trips. A major differentiator is our
commitment to quality consistency. We've built a
proprietary quality standards framework that ensures our
staff delivers the same guest experience across all properties
—covering every touchpoint to create memorable stays. We
compete on consistency, not just amenities. On top of that,
we're adopting modern hotel technology to stay competitive
not just within our segment, but against established brands
as well. Express check-ins under five minutes, a virtual
concierge service giving guests instant access to property
facilities, entertainment, and curated offers—all at their
fingertips. Together, this makes Lavender Hotels a practical,
reliable, and preferred choice for discerning travellers.

42
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Naren Mohan Ramesh
Director - Lavender Hotels

www.travtourindiaa.com TravTour MICE

Q. What is your target market in the years of expansion?
 
Our expansion strategy is built around scalable demand and
risk-managed growth. Disciplined growth over rapid scale.
In Phase 1, we're focusing on Bangalore and surrounding
industrial and MICE-driven cities where we already see
strong year-round corporate demand and faster ramp-up
cycles. These markets allow us to stabilise properties quickly
and demonstrate predictable business outcomes. In Phase
2, we plan to expand into South Indian metro cities, followed
by key industrial hubs and high-growth spiritual
destinations. These markets offer rising travel volumes,
limited branded supply, and strong long-term
fundamentals. Our approach is disciplined and data-driven
—prioritising locations where our standardised quality
model and technology-led operations can scale efficiently
and deliver sustainable returns.

Q. What is your corporate outreach programme for the
upcoming fiscal ?
 
For the upcoming fiscal, our corporate outreach is focused
on deepening institutional relationships and driving repeat
business. Our goal is to move from transactions to
partnerships.
We're strengthening direct engagement with corporates,
MICE organisers, travel managers, and industrial clusters
through structured CRM-driven sales outreach, account-
based partnerships, and GDS contracts to improve visibility
among global corporate travel buyers. The objective is to
build long-term partnerships—positioning Lavender Hotels
as a preferred business and MICE hospitality partner across
our markets.
In parallel, we're investing heavily in competitive corporate
and event packages for banquets and ODC programmes at
our premium-segment property, targeting conferences,
training programmes, and offsite demand. This helps us
increase wallet share from existing clients while improving
non-room revenue contribution.

Q. Where do you see Lavender Hotels in the next five
years  ?

Over the next five years, we aim to be recognised for
consistent quality, strong unit economics, and high repeat
corporate demand—driven by our standardised quality
framework and digital guest experience. The goal is to build
strong brand recall as a reliable branded hospitality platform.
Our focus is on building a well-distributed portfolio across
metro cities, industrial hubs, and key MICE and spiritual
destinations. But our objective isn't rapid expansion for
scale's sake—it's consistent, sustainable growth driven by
brand quality and operational discipline. We're very clear: we
will not expand at the cost of brand dilution or
compromised guest experience.Each new property is
evaluated on its ability to meet our quality benchmarks and
deliver predictable outcomes.

Ultimately, we want Lavender Hotels to be known for
consistency, trust, and dependable returns—with a
measured expansion strategy that balances growth with
long-term brand value.

TravTour MICE proudly presents the excerpts from
the conversation with  Naren Mohan Ramesh 
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